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In order to create consistency 
throughout the brand, our primary, 
green logo should be used 
whenever possible on branded 
materials (with certain exceptions 
such as social media posts).

Always include “18 U.S.C. 707” on 
the primary logo.

Secondary logo interpretations can never be 
used in place of a primary logo, but instead 
can be used as a supporting graphic element 
in materials such as backdrops, apparel, 
patches, pins, etc.

On green or dark 
backgrounds, logo 
may be inverted to 
white. Take care to 
avoid alternating 
between green and 
white logos on sets of 
similar assets.

L OGO

VISUAL BRAND GUIDELINES
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TYPOGRAPHY &  COL OR PAL ETTE
VISUAL BRAND GUIDELINES
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CORE SYSTEM BREAKDOWN
VISUAL BRAND GUIDELINES

These are our core shapes. They can be flipped 90, 180 or
270 degrees, but columns must exist on a grid. 

Use shapes for unique 
image containers.

Overlay iconography to 
create depth and variation.

Pattern On White Pattern On 4-H Green
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4 - H  P I L L AR  BRAND V AR I AT I ONS
VISUAL BRAND GUIDELINES

Prominent green logo. Add a white keyline when  
displayed on red. Image cut from simple,  
representative shape

Photography showcases individual or community in  
action relative to the pillar

Large white type playfully bouncing around page  
conveying an ACTION word

Always include the icon  pertinent to the pillar

Whenever possible, include  pillar name and website

AGRIC U LTU R E CIVIC E N G A G E M E N T HEALTHY LIVING STE M

Supplementary patterns and the icons contained  
within can be used on any  supporting pillar assets, 
but should never go behind  type or our logo
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I CONOGRAPHY

VISUAL BRAND GUIDELINES

• For usage andfurther iconcreation, please consider the following:

• Iconshould beminimal andkeyline

• Use discretion online weight relative to composition, but whenmultiple icons areplacedin
same composition, all must besameline weight regardless of iconscaling.
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BORDERS

VISUAL BRAND GUIDELINES

Borders can be used for certificates, stationary, cards, etc.
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SUPPORT I NG STYL E
VISUAL BRAND GUIDELINES

Acollection of supporting elements and style to pull from selectively for 
pops of youthful energy—buttons, banners, patches, titles, etc.
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SOCI AL  MEDI A  I NSP I RAT I ON
VISUAL BRAND GUIDELINES

Whenever possible, social media posts should focus around inspiring 
and/or relatable images of 4-H youth.
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PRODUCT  I NSP I RAT I ON
VISUAL BRAND GUIDELINES
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ASSET  L I BRARY

VISUAL BRAND GUIDELINES

Social Media

Supporting Styles Products

Posters

BordersIconographyPrimary Brand Secondary Brand

Core Patterns
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POWERPOI NT  TEMPL ATE
VISUAL BRAND GUIDELINES
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ADV ERT I S I NG

VISUAL BRAND GUIDELINES
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EVENT  S I GNAGE
VISUAL BRAND GUIDELINES
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DI G I TAL  ACT I V AT I ONS
VISUAL BRAND GUIDELINES



Thank You.
Chris Root

Senior Director, Creative Services
croot@fourhcouncil.edu

mailto:croot@fourhcouncil.edu

