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When youth lead, people follow
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Listening to what teens think helps us help them

“ The Harris Poll

s Insights & Analytics LLC, A Stagwell Company




NThe most afftected
often the most ef f ¢

I ANN CHRISTIANO, UNIVERSITY OF FLORIDA, FRANK KAREL CENTER




Youth underscore inequities in technology,
food and mental health
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Broadband Access Nutrition Mental Health
November 1-15, 2020 March 9-16, 2020 May 4-14, 2020
ages 13-19 ages 13-19 ages 13-19
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Teens need more from adults and their communities

Demanding access to Thirsting for connectivity with Expecting communities and
resources, knowledge, their friends and familiesd and schools to improve access
services to close gaps and communities during COVID-19 and education

increase opportunity
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Digital Impact Survey
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2%

of rural teens have spotty internet
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of teens without broadband believe
INn the American dream vs. 72%
with It
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Digital access helps teens believe in opportunity

m 1,570 teens @ Teens without broadband are 2X as likely to lack

?=—= surveyed confidence about graduating

Q 70% of teens without broadband believe digital skills will help get a better job
' — and financial situation in the future vs. 83% with it

leave their hometowns due to AKnowi ng coding creates
poor connectivity

43% of rural teens plan to ( )) 78% of teens with broadband say
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Digital technology creates community investment for
teens
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Community Engagement Social Engagement Building Roots
Teens with digital access are Broadband keeps teens 56% of teens would be
more engaged in community connected with others, more likely to want to stay
and political issues pop culture in their community if high

speed internet was
easily accessible
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4-H Changemakers

Helen Honecker, West Virginia Talon Callahan, Washington State Clyde VanDyke, Cornell
Escaping stress during COVID by Reconnecting youth to their Sparking community change
building an online community cultural heritage through rural : through data mapping &
through a game design broadband adoption visualization
AMany of us, inécludiﬁm@m an advocate zfor Mmur avlant eidbalo show ho
myself, feel socially isolated broadband because what | see factors in society like
from friends. This program as most probl ematii c. . .uhemplegymentaates and
helps teens interact with about it being sl ow, tedeatiendesel canunspact
other teens. .| o0 not really access hercerwg overdose death
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Teen Healthy Habits Survey
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3%0

of teens believe access to healthy
food Is a basic human right
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4%

say nal student s | A nmeril cie
have the same access to high
gual ity foodo
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Access to healthy food is a basic human right

?é 1501teens " 37% of teens cannot A 25% of teens have to drive
f==" surveyed afford to eat healthy foods 30 minutes to buy groceries

.
‘"I’ 68% get by on {490 wish there | Z N 89% Rural
' gz~ were healthier options EH teens expect

snacks and junk food ool .
during the school day in their community and Egaﬁ?] S rtr(])egrlgwde
at home (69%) y
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4-H'ers take action to address food insecurity

31%

have donated to
healthy food charities

vsS. 18% of non4-H6 e r s

17

ird
25%

have volunteered at a
community garden vs.
15% of non4-HO e r s

!
|
have joined a march or

protest compared to
11% of non 4-H'ers
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4-H Changemakers

Daisy Buenrostro, Washington State Forest Perkins, University of Maine

: Janya Green, Fort Valley State
Creating access to groceries online Community Feast (website) Leading Village Community Garden
Recreating in Spanish Revitalizing school garden Sharing access to produce
Connecting farmers & food pantries

AMost éare stil!l

wfor k idvg, awbhi advocat.i ng fomAtctems|[ t @modheal t hy f o
puts them at risk. | recreated a banks and farmers] to donate '
video in Spani sh
e

groceries onlin
mean we stop serving our
communityo

be an issue of age, race, income,

e a b oute xocredsesr ifnogpd t o f o o d bgeogriphi€location or any of the
e C OV Icddnedt thess witld & food surplus to : ot her ways that

: soci e
those most in needo
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Teen Mental Health Survey
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In 10

teens are experiencing mental health struggles
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4%

believe COVID-19 will have a
|l asting I mpact on t hei gel 2rat  o0onos
mental health
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1%

teens say;19nThe CO\
pandemlc has increased my feeling
of | oneliness. o
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Teens see mental health as a significant issue

1516 teens surveyed 75% say a mental health stigma still exists

3X more likely to feel more peer pressure to
hide their feelings than to drink or do drugs

40% of teens give themselves a grade 45% have experienced
of 6 (b below for wellbeing during COVID excessive stress
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Nl tos ti me for "Ame.l
talk more openly and

honestly about mental hiealth

|l ssues 1 n tihi' s co/ul

I 82% OF AMERICAN TEENS




4-H Changemakers
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Jordyn Maloy, University of Maine

#EmpoweringMEandYou
Creating online mental
health classes

Gavin Crawley, Michigan State

Leading mental health trainings
Improving access to resources &
reducing teen suicide

Micah Palacios, Texas A&M

Navigating Your Thoughts Program
Reducing mental health stigma
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We use these insights to

Keep a finger on the Share findings with
pulse of teen partners, media
perspectives

A Racial Injustice Youth Survey

26

Inform the work we do
with 4-H Extension,
Councill
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